a rs 
ra 


CALLA. 


Z me. gone” - ” j Yan 2 ; yen cto - 1 
| ( sail y = s . / Pep r 
p, , ‘ ; j ? 
jf fwe : / » j hi 3 
i ins anime si si Ra ee ss, wal bet 
i Danas Aiftao' Hibs i Bt i SHANA 
° hee 4 . Dacils 
Live P so Bee He 


x. 


also available as a 38” dual resolution 


PRODUCED IN 


a —_ © Coin Cascade Ltd 
el | ll os . a yf 34 Birmingham Dr 
| , 1) aS Christchurch 

La * oT (of Ph 338 1411 
Fax 338 1410 


53” MODEL PICTURED Pi 
YW haiti nm i 


(og 


2 =e | bs 3 4 ee Zz 


= 
a 


al or 2 player model 

= includes ticket dispenser , ee 

= Also available with direct be. 

& prize award 

= Optional neon sign 
available with 2 player 


model only 


bpecifications: 


Height: 80" (2032 mm) 


Width: 36" (900 mm) 
Depth: 46" (1170 mm) 
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MAY 4-6 MAY 11-15 MAY 21-23 
Malaysia International Jeddah World Trade Centre 
Exhibition & Showroom Saudi Arabia Mumbai 
Kuala Lumpur, Malaysia Contact: Gulf Leisure India 
Contact: ExpoAge Int'l Experience Contact: Int'l Expo-Consults 
Ph: +60 3 635 5535 Ph: +44 1564 784 999 Ph: +971 4 354960 
Fax: +60 3 635 3231 Fax: +44 1564 784 499 Fax: +971 4 354964 
JUNE 10-11 JUNE 18-20 JUNE 22-24 

Guadalajara 
Gallagher Estates Jalisco Hong Kong Convention & 
Johannesburg, South Africa Mexico Exhibition Centre 
Contact: Andre Gouws Contact: AIFAD Contact: AIC Exhibitions 
Ph: +27 11 704 3147 Ph: +452 614 3015 Ph: +465 222 8550 
Fax: +27 11 704 1616 Fax: +52 615 1483 Fax: +65 224 6328 


JUNE 30 - JULY 2 


Palaise de Congres 
Strasbour, France 
Contact: Andrich Int'l 
Ph: +44 1985 846181 
Fax: +44 1985 846163 


JULY 1998 


JULY 23-25 JULY 27-30 

Mart Centre Beijing Exhibition Centre 

Sao Paulo, Brazil Beijing, China 

Contact: Roberto Salles Contact: Bus & Ind'l Trade Fairs Ltd 
Ph: +55 11 261 3271 Ph: +852 2865 2633 

Fax: +55 11 212 6126 Fax: +852 2866 1770 
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Bring More Action To Your Location 
With TouchMaster 4000. 


This product is marketed 
in NZ under an exclusive 
distribution licence held 
by Coin Cascade Ltd. 
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increase Your Earnings 
With TouchMaster 4000: 


Fast response time! 
29 unique games! 
6 new games! = 
New photos! 


1 IN TOUCH SCREEN FUN 
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10 PIN 
BOWLING 
MACHINE 
(2ND HAND) 


G/DMIDWAY This product is marketed in NZ underan 
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WELLINGTON NEWS... 


HOT on the heels of the extensions 
to our Lower Hutt centre is the 
addition of a fantastic new floor to 
ceiling redemption counter which 
provides a great visual incentive for 
the Lower Hutt populace to play our 
redemption machines. In addition, 
we have re-organised the layout of 
the machines - producing a very 
professional and attractive ‘look’ to 
attract both existing and new 
customers into the store. These 
changes are already flowing through 


AUCKLAND NEWS... 


MORE than 70,000 people ignored 
the rain on Saturday 28th March to 
partake in the famous Round the 
Bays fun run for the 26th time. This 
annual event covering 8.4km is run 
along Auckland’s Tamaki Driver 
starting on Quay Street and ending 
at Vellenoweth Green in St Heliers 
Bay. First home was St Helier’s 
triathlete Hamish Carter in just over 
26 minutes. The first woman home 
was a 17 year old Japanese visitor 
Miyuki Shigihara in exactly 30 
minutes. Those runners that 
registered raised more than $300,000 
for four children’s charities - 
Auckland Kindergarten Association, 
Life Education Trust, Sport Auckland 


to an increased till take. 

Wedding bells have also been 
ringing recently in our Hutt centre - 
and a new addition is imminent in 
Arthur’s life!! 

In town Timezone, MM has 
just celebrated its largest take every 
- up 30% on the last highest take - 
and we are expecting (and have been 
promised by Duncan) an even better 
result come Thursday, well done 


group! 


fae & es 
and CCS Auckland. Included 
amongst those that competed in 
the Stages team were Kevin, Rachel, 
Pamela and Ambrose from Stages 
with ringins Lance Walker, Derek 
Reid and Bevan Fisher making up 
the balance. A great but wet day was 
had by all. 


XTC Games Arena situated on 
Atkinson Avenue in Otahuhu, 
Auckland has changed hands. Mr 
Alf Pivac proprietor of Hot Shotz 
and Joyworld has just recently added 
XTC Games Arena to his stable of 
successful game centres. We wish 
Alf all the best for the future with his 
latest venture. 


"ASK ABOUT OUR FINANCE OPTIONS" 


MAINTAINING YOUR SIMULATORS ... 


of repair work as a result of the 


| machine’s maintenance schedule 


being totally ignored. All the efforts 


Se of the Sega R&D team to keep the 


more time he has to be paid for and 
the machine is therefore out of 
order that much longer. 

Aside from the repair time 
factor, when dirt and dust collects 
on PCBs it eventually builds up a 
moisture content which can affect 
the play function of a game or 
cause it to fail altogether. I can 
illustrate another example of the 
perils of moisture in full motion 
simulators that use air compressors. 
Compressed or stored air produces 
high levels of moisture which 
generally collect in the air tank or 
reservoir. The excellent SegaJurassic 
Park and Rail Chase motion seat 
simulators use air compressors. 
Manufacturers take time and effort 
to provide maximum reality witha 
minimum maintenance 
requirement. However I can well 
remember the look of horror on 
the face of an operator when he 
was told that his six-month old 
Jurassic Park required $2,000 worth 


| size of reservoir and compressor to 
| aminimum but ensure maximum 


excitement had been wasted. 

I drained off almost 20 litres 
of brown, oily fluid from the 
reservoir which had restricted the 
movement of the ride, which 
affected the play appeal and 
machine income and in addition 
caused the compressor and 
compressor motor to work flat out 
for much longer than they had 
been designed to do. Neither the 
reservoir had been drained or the 
compressor lubricant level had 
been checked at regular intervals 
as per the instruction set out in the 
operator’s manual. 

The tine of special 
compressor lubricant and top-up 
funnel had not even been taken 
out of the box which had been 
supplied by the manufacturer to 
ensure maximum uninterrupted 
years of service from their machine. 
By the time the machine broke 
down due to neglect the school 
holiday break had begun. The 
operator duly shouted down the 
phone at the distributor to fix it 
and by the time the fault had been 
diagnosed and the replacement 
compressor had been fitted the 
school holiday had ended. Hot Tip: 
always take time to read the 
operator’s manual and remember 
MMM. to avoid OOO. 


"ASK ABOUT OUR FINANCE OPTIONS" 


AUCKLAND/NORTHLAND CENTRAL LOWER NI/I SOUTH ISLAND 
Bevan Fisher Robert Briggs Mike Cook Garth Ennor 
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MAINTAINING YOUR SIMULATORS ... 


WITH today’s driving simulators 
regularly falling into the US$25,000 
category the need to maximise 
return on investment is important 
to every operator regardless of 
parental support or corporate 
backing. Therefore to avoid the 
three O’s, out of order, remember 
the three M’s, machines must be 
maintained. 

Western world amusement 
machine operators with the 
possible exception of German and 
Dutch are perhaps less inclined to 
read operation manuals than their 
eastern counterparts. The general 
western rule is only read the manual 
if the machine stops working and 
even then only read it if you are 
unable to get it back up and running 
by shouting down the phone at the 
distributor or manufacturer of the 
offending machine. 

The tendency to skip the 
written word is not confined to the 
machine operator, I personally 
discovered early in my machine 


design days that players do not 
read instructions. Ideally being self 
explanatory to all players, if the 
game needed more than three lines 
of instructions it wouldn’t take any 
money. Here’s an example: 


e Insert coins to obtain credit. 

e Move level until lamp comes 
on. 

e Now push the button 


Today’s video players 
demand greater reality in every type 
of machine and we have all 
witnessed that increase in reality 
which is often in equal proportion 
toa higher machine purchase prize 
and higher cash box takings. 
Machines that are higher in reality, 
higher in price and higher on 
returns require higher levels of 
maintenance. Take maintenance 
out of the circle and the wheel 
slows down and eventually stops. 
Poor maintenance affects the reality 
which results in poor income and 
reduces the machine resale value. 

I am convinced that 
manufacturers should make the 
effort to compile a simple 1-2-3 
summary of the pages and pages of 
very necessary explicit and detailed 
information normally contained 
in an operator’s manual the size of 
a telephone directory. 

Wiser, richer operators 
maintain their equipment to very 
high standards, taking time to clean 
inside as well as out which makes 
the job of fault detection by an 
engineer that much quicker. If an 
engineer has to spend time 
removing the drinks cans, lolly 
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AUCKLAND NEWS ... 


WHAT do you do when you’re 
locked out of your own game and 
you need to get the money? 
TimeOut Leisure’s Jen Evans found 
herself in just this predicament 
when a key was found broken in 
one of the locks effectively 
preventing access through the front 
door. With limited tools at their 


HOLIDAY HAPPENINGS . ... 


WITH a long hot summer coming 
to an end and the first school 
holiday period upon us, hopes were 
high for a profitable two week 
period, unfortunately mother 
nature does not have a vested 
interest in the game industry! Clear 
sunny days, giving the chance to 
get outside one last time before 
winter, were too tempting for some, 
thus making the first week of school 


TAX CUTS... 


JULY 1, 1998 will see a fresh round 
of tax cuts for the majority of New 
Zealand citizens. While this is 
positive from an individuals point 
of view, the effect on the business 
community should also be positive. 
More money in peoples pockets 
will lead to more money going 
through the tills. Entertainment 


disposal and using some kiwi 
ingenuity Jen and Joe Schuffelen 
TimeOut Leisure’s Operations 
Manager removed the back panel 
from the machine and then 
proceeded to use a vacuum cleaner 
to extract the money from the 
cashbox!! 


holiday trading less than ideal. 
Despite this inconvenience late 
afternoon and early evening 
numbers should send encouraging 
signals to operators for the coming 
winter months. The welcome 
appearance of rain at the start of the 
second week once again was only a 
tease of what is to come, so we will 
just have to sit tight and make the 
most of what we get given! 


industries will get some of the extra 
dollars 'floating' around the 
community, so for once we should 
all have an extra big smile on our 
faces! 


"ASK ABOUT OUR FINANCE OPTIONS" 


stickers, shopping trolleys and all 
manner of other rubbish which 
somehow accumulates in the back 
of the machine quite simpl 
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HAMMER CHAMP BATTLE TRYST ... 

Hammer Champ is a | 3 2 
wack-’em-all type game which | hs IORTAPIE « VALID UNTIL 10/6/98 
features a number of disciplines. ' a | " 2 = ORUNTIL STOCKS RUN OUT 


The action is presented on a video 
MGA JOYSTICK MOTOR RV 


screen but the player interacts by 
YELLOW & GREEN 


bashing buttons mounted on the 
cabinet, either in the traditional 
way of trying to hit everything or 
by following a variation on the 
theme such as selected targets or 
the Super Barrage section. All stages 
must be completed within 60 
seconds for the game to continue. 


Tryst is Konami’s latest 
beat-’em-up - a game offering a 
choice of seven fighters and 
presented in a “Death Match” 
format, with chunky graphics, three 
button control and parallax 
scrolling in the background. 


15W 440mm (17") 
STANDARD 


of Konami’s big launches at 
the AOU, Teraburst is a first person 
perspective shoot-’em-up featuring 
a large but lightweight “hand 
cannon” with which the players 
destroy their prey. The mission 
based game moves forward at a 
pace akin to running, with the prey : 
largely in the shape of robotic alien 
invaders. The automatic weapon 
needs no reloading and the larger 
mechanical adversaries can be 
locked onto with a simple trigger 
movement, with pick ups and 
bonuses scattered throughout the 
levels designed to boost the heavy 
weaponry even further. 


NIE OUZy 


wanted to perfect those 
wheelies and bunny hops, but were 
too embarrassed to go down the BMX 
track? 

The latest ‘racing’ game to 
come out of the Namco stable takes 
something of a unique route. 
Downhill Bikers is a dedicated video 
unit in which players race a mountain 
bike over a selection of terrain. Players 
are required to actually pedal the 
bikes, creating something of a 
physical challenge. There is a choice 
of three courses each of which is 
made up of downhill areas and sprint 


sections, for players to really test 
their pedal power. There is also a 
choice of characters for the player to 
assume, each with his own strengths 
and weaknesses. 


CARL - AGE 27 

The second time around | 
somehow - not quite sure how - 
managed to position myself in such 
a way that my bum stayed in the seat, 
my feet stayed on the pedals and my 
mind stayed on the game. 

It also took me a while to get 
used to the fact that you didn’t 
necessarily need to pedal super fast 
to win. Again, oncel’d got that sorted 
out I found I could actually compete 
properly. 

But in general I though this 
was a pretty impressive game. It’s 
novel enough to catch your eye and 
make you want to play it, and familiar 
enough (everyone’s ridden a bike) 
not to be off-putting. 

The —- special 
effects were also quite 
good, such as the drag 
factor when driving 
through water. My 
one complaint would 
be that it’s easier than 
it should be. You can 
veer off the track and 
collide with things 
but not necessarily 
come a cropper. 

i faimk Ud 
probably play this 
game again, if only for 
the fact that you get a 
great workout from all 
the pedaling. 7/10 
Courtesy AB Europe 


PANIC PARK ... 


Park 
represents a 
somewhat quirky 


idea fora video game 
which because of its 
nature will work 
better as a two-player 
affair. Basically it’s a 
test of reactions, with 
players controlling a 
character through 18 | 
levels of varying | 
difficulty, via a | 
joystick which 
moves not 


large sideways arc. 
The 3D style action is 
fast moving and 
typically involves one 
set premise per level, 
such as maneuvering 
the object around fire, 
avoiding motorcycles 
or collecting one of a 
number of items. Two 
player mode sees 
players battle against 
each other as their 
characters barge each 
other out of the way 


backwards and forwards, but in a_ in pursuit of a win. 


DARK HORSE LEGEND ... 


touch, this: 
Konami's horse racing 
game Dark Horse 
Legend comes 


complete with gold 


and silver coloured 
joysticks in the shape 
of a horse’s head for 
that extra yard of big 
race atmosphere. The 
game itself is a simple 
race to the winning 
post, with 10 horses 


and from then on 


| controlled by the 


player, who must judge 
his nag’s stamina in 
order to be ready for 
the charge down the 
home straight to glory. 
Stamina and your 
position- and distance 
from the other horses - 
in the race are displayed 
on the screen at all 
times. 
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bolting from the stalls 


REAL BOUT 2... 


latest fighting game was 
85% complete at the AOU Show. 
RB2 isa PCB affair which is linkable 
for two-player, two machine 
action, with - at the Japanese show 
at least - each cabinet featuring a 
smaller inset screen set up to 
display either the unfolding action 
or the face of your real life 
opponent in a two-player game. 
RB2 offers a choice of 22 characters 
to fight as or against. This game is 
now in stock. 
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BASS ANGLER ... 


THE latest in an increasing line of 
fishing games is Bass Angler from 
Konami, where the simple idea is to 
catch bass to increase the length of 
your game. Other fish are available 
but nowhere near as rewarding as a 
nice, plump bass. After a practice 
session complete with on-screen 
instructions, the player is given a 
choice of lakes and then the 
freedom to choose a spot from 
which to cast his line, with a choice 
of seven kinds of bait, each featuring 
four types of design. A bite is 
signaled through the vibrating line 
and then it’s a case of playing with 
the fish through the photorealistic 
graphics in order to bring it to shore. 


STEERING CHAMP... 


WHAT'S the word I’m looking for? 
Weird? Strange? Perhaps different? 
The game takes the form of a two 
player Super Sprint style cabinet 
with a wheel, gas pedal and push 
button for controls. With these, 


the player must choose from a 
selection of no less than 17 different 
games. 

All the games require 
dexterity with the old steering 
wheel to some degree or another, 
whether it is guiding a car along a 
thin, twisting and turning track, 
trying not to fall off, or attempting 
to spray roaches with a can of 
insecticide. Yes, I kid you not. 

The mantle of strangest 
game, however, has to go to the 
one where the aim is to get a 
businessman safely to work. The 
bloke with his natty grey suit, tie 
and briefcase walks along the 
pavement and you have to guide 
him left or right to avoid oncoming 
barrels, boulders and other 
ordinary, everyday items that you 
find hurtling down at you on your 
way to work in the morning. 

All the other games are 
equally as baffling, should you try 
to work out “why”. 


INVASION 


HERE they come: drivers, 
fighters, video novelties, 
advanced graphics, creative 
approaches galore! 

The spark of innovation 
and steady flame of R&D at 
Konami has now fueled a 
blazing prairie fire of new 
product. This key Japanese 
factory and its Chicago-based 
US subsidiary havea substantial 
spread of high-quality games to 
offer, ranging from driving and 
fighting games to a new sci-fi 
shooter ... and of course, a 
certain wild music novelty 
video, which we’ve briefly 
mentioned before in these 
pages. Here’s the rundown: 

FIGHTING BUJUTSU - 
SHOWS WHAT “COBRA” 


CAN DO 
KONAMIE'S first game on their 
groundbreaking “Cobra” 


system, Fighting Bujutsu, made 
its US debut at the AMOA Show 
in Atlanta, Georgia in October 
1997. This 3D martial arts 
fighting game features graphics 
and movement which Konami 
calls “revolutionary.” Artists 
studied their movements of real 
martial arts experts to re-create 
their fighting styles using 
motion-capture technology. 
Each of the eight characters in 
Fighting Bujutsu has a unique 
fighting technique, featuring 
movements so real, it’s like 
watching a movie. Now you 
can experience the exponents 
of different martial arts in 
ultimate combat on an 


For beginners, Fighting 
Bujutsu offers an Automatic 
Mode in which you use the 
joystick and just one button 
(any of them will work). The 
techniques for each character 
will be shown, one after 
another, when you keep 
pressing the button. If you hit 
the button repeatedly, a series 
of several tricks will be used. An 
automatic guard prevents as 
many hits as possible from your 
opponent. The Automatic Mode 
helps beginners understand the 
feel of game play, and time to 
learn the techniques. 

For the expert player, 
Fighting Bujutsu offers the Best 
Player’s battle mode. High- 
scoring players can save their 
scores and three-digit initials 
on a ranking table. Cobra’s 
artificial intelligence system will 
memorize the top scorer’s 
moves and combinations. 
When the top scorer’s initials 
appear on screen during a 
match, you will actually be 
fighting a character whois using 
the moves and combinations of 
that top ranking player! 


RACING JAM 
HITS THE STREETS 

KONAMIE'S latest game on its 
dynamic “Cobra” system in 
Racing Jam. “Video racing 
doesn’t get any more realistic 
than this,” declared Konami 
execs. Select your car from a 
choice of 18 vehicles including 
different production models 
from Honda, Mazda, 
Mitsubishi, Nissan, Subaru and 
Toyota. A choice of three types 
of courses is offered - Circuit, 
Gymhkana and Winding Road 
- and within each course is a 
selection of skill levels from 
beginner to expert. 

Then, you can 
customize your car settings - 
suspension, stabilizer, engine, 
power, tyres, etc - to suit the 
course chosen, and your own 
driving style. In addition, you 
can choose Automatic, Semi- 
Automatic or Manual 
Transmission. Racing Jam’s 
multiple settings and courses 
allow any player to enter a race 
individually selected to 
perfectly match his racing skills 
and style. 

FIGHT ALIENS IN 
KONAMI’S TERABURST 
THE year is 2017. The outer 
space observation centre has 
detected an invasion of UFO’s. 
Their motives and objectives 
are unknown. Your mission is 
to blast these aliens back into 
outer space in Konami’s newest 
two-player, sci-fi shooting 


adventure, Teraburst. 


Courtesy Replay 


MARKET positioning is a key 
strategy for the amusement business. 
As large parks carve out share in 
destination marketing, the small 
parks need to focus on their local 
markets. As the definition of market 
positioning reads: “Market 
positioning refers to the market 
niche that your business caters to, 
and to the way you differentiate 
your business from your 
competitors. The key factor to bear 
in mind here is that your positioning 
must be consistent.” To determine 
the market position that you should 
target, key questions need to be 
asked. 

Who is your guest? 

e Determine who your existing 
customer is. 

e Is this guest meeting your 
attendance objectives or are there 
new targets that you should 
penetrate? 

What is 

situation? 

e What is the product or service 
that you will offer? 

¢ What will your pricing strategy 

be? 

How will you distribute your 

communication? 

How will be you promote? 

What will your service policies 

be? 

What is your target market? 

Whatis your business mission? 

e What are your strengths and 
weaknesses? 

¢ Doyou havea mission statement? 

e¢ What are the opportunities and 
threats, both internal and 
external? 


your’ business 


NARRETING POSITIONING 


e What is your market image? 

How will you communicate 

your statement/image? 

¢ Do you have a logo? 

e Does your signage reflect your 
image? 

¢ Do you have employee uniforms? 


Identify a Strategy 
All marketing positioning strategies 
have certain common elements. One 
of these is the consistency of the 
message and image that is presented 
to the public. Have you ever seen the 
golden arches in any other colour 
than yellow, or the Nike swoosh in 
an inverted or upside down position? 
Marketing positioning is a 
commitment. If your market is 
family, then images and phrases of 
family need to be incorporated into 
your media material. The product 
that you deliver will be of a family 
element. 


Predicting Objections 
The key in positioning is that you 
are committing to a strategy that is 
in alignment with your business. 
You make a promise to this market 
and create expectations of your 
facility. 

Expectations are higher than 
they have ever been. The consumer 
will make purchasing decisions by 
the service they receive. It has been 
proven that if you are competitively 
priced and a customer leaves you, 
it's probably because they had a 
problem with a manager, owner or 
employee. The market position also 
needs to be reinforced with your 
company's ethics, integrity and 
attitude. Customers in the next 
millennium will make buying 
decisions based on how companies 
treat the environment, their 
employees, and their custon 


SMALL IS BEAUTIFUL ... 


SPANISH company Recreativos The Air Boy is seen as being 
Presas has released the latest in its particularly suited for FECs and sites 
range of air games, Air Boy. Specially that have limited space. The 
designed for young children, the machine was first seen at the ATEI 
game is of reduced size. Show in London earlier this year. 


SNK GOES BACK TO FRONT LINE 


SNK has developed a sequel to its 
successful action shooting game 
Metal Slug. The follow up 
introduces two new female 
characters, Elly and Phio, and 
features different vehicles. The total 
number of missions has been 
increased to six. 

Metal Slug 2 uses an 
improved version of the dot 
graphics animation used in the 
first installment, allowing a high 
level of detail. Like its predecessor, 
the game has a number of 
humorous scenes and is aimed at 
players of all ages. This game is 
now in stock. 
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This product is marketed in NZ under an exclusive distribution licence held by Coin Cascade Ltd. 
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The Consul 


+GST - EX CHRISTCHURCH 


1 * Playing field made of slate 19MMS thick. (9' King slate is 22 MMS) 

2 * Top rails covered with scratch and fire resistant preformed 
laminate. 

3 ¢ Inspection door for easy access to the internal mechanism. 

4 * Access to the cash-box through a separate small door with a key 
different from the service key. 

5 ¢ CONSUL pool-tables are equipped with mechanical coin 
mechanisms ae tokens or coins. 


eee aes be eandoved with an-dlecttc 


coin mechanism (CONSUL EL) with a credit 
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ammable card, a display shows how 
many coins have been inserted, and credit 
established. You can use different kinds of 
coins simultaneously, even some bonus can 
be programmed. An accumulator feeds the 
electric equipment, this accumulator should 
be recharged from time to time, the battery 
charger is placed inside the pool-table. 


SPECIFICATIONS: 
Model # 


CONSUL 6' COIN OP 
CONSUL 7' COIN OP 
CONSUL 8' COIN OP 
CONSUL 9' COIN OP 


Outside Dimension 
43" x 86" 
47" x 94" 
58" x 102" 
64" x 114" 


innovative 
serv., ' 2v. Plus the 


opera <u products and time tested to be maintenance free. 


Servicing the Playfield: 


7 « The playing field can be lifted simply by opening two service Locka 


Exclusive feature: | 
The CONSUL King 9' Pool Table is equipped with a lifting | 
Hydraulic system, on demand; thanks to this Hydraulic system, 
the playing field can be lifted in order to check the internal part | 
of the pool table and change the pool cloth without removing the 
slate manually. Service & lifting by one man. This Exclusive 

Hydraulic Lift System, allowing one serviceman to cover cloth, 
etc., is available at modest extra cost on the CONSUL 7' & 8° 


8 * Pool tables are packed in solid wood crates. Legs and feet packed | 
separately in a cardboard box. Each pool table is equipped wit 
wa) 4 fiberglass cues (142 CMS), | set of numbered pool balls, | 
Mm) triangle, | cover, | brush, 6 chalk and | chalk holder. The 
{ assembly is very quick. Screw in the legs, leaning the pool table 
me) still packed, on one side. After this operation, you turn the pool 
table to the normal position and take off the packing. Now you 
are ready to play the new CONSUL pool table. Enjoy yourself! 


Crate Size 
89" x 53" x 20" 
97" x 57" x 20" 
105" x 61" x 20" 
118" x 67.2" x 20.8" 


660# 
730# 
840# 
1150# 


36" X 72” 
40" x 80" 
44" x 88" 
50" x 100" 


Style and an unbreakable internal mechanism for trouble free usage. Plus, access to the cash box with a different key from the 
availability of an hydraulic lift system to permit service 


, including lifting the slate by one man. The finest of coin 


This product is marketed in NZ under an exclusive 
distribution licence held by Coin Cascade Ltd. 
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SIMEX OPENS LONDON OFFICE ... 


SIMULATION Company SimEx Inc. 
has opened a sales office in London, 


Nap 
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Vy aw Zoo and Aquarium in Los Angeles, 
4 i 


Dallas and Phoenix; New York Skyride 
England. David Needham, Director of atthe Empire State Building; Journey to 
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installation in Ireland last year at the 
Parnell Centre in Dublin, Ireland. Plans 
are currently underway to open 


THE Asian financial crisis, Japan’s 
ongoing recession and stiff competition 
in the home video arena have all taken 
their toll on Japan’s top video game 


programmable and feature both 2D and 
3D 70mm films. 


\S : Sales for SimEx has temporarily Jupiter at NASA’s US Space and Rocket PINBALLS PRIZE REDEMPTION 
\ < ey relocated to London to oversee the Centre; at Le Cinaxe at Parc dela Villete, 1. Williams MEDIEVAL MADNESS 1. Harry Levy SUPER HOOP LA 
SE | Company’s newest venture. “The Paris; StarGeo’s Speed Journey at the 2. Bally CIRQUS VOLTAIRE 2. Taito SOLOTTOL 
United Kingdom is becoming a major Samsung Children’s Traffic and Safety 3. Williams NO GOOD GOFERS 3. Lazertron TWISTER 
market for SimEx,” explained Needham, Museum; and Sea Trek® attractions in 4. Williams ARABIAN NIGHTS 4. Design Plus IND PRO STRIKER 
“Establishing a permanent presence in Toronto, Lisbon, Dublin, Sudbury and 5. Bally ATTACK FROM MARS 5. LAI TURTLE MERCHANDISER 
London will make us accessible to Tokyo. A recent release, MARS has 6. Bally SCARED STIFF 6. LAI MOUSE ATTACK 
potential clients and allow us to pursue already been feature in Space and 7. Bally NBA FAST BREAK 7. Jaleco SPIDER STOMPIN DX 
business opportunities more ScienceCentresin Vancouver, Sudbury, 8. Williams JOHNNY MNEMONIC 8. ICE CYCLONE 
aggressively.” Ottawa and San Diego. All SimEx 9. Bally THEATRE OF MAGIC 9. Fun House TICKET TAC TOE 
SimEx opened its first attractions are multi-staged and multi- 10. Bally NO FEAR 10. LAI TICKEE TICKATS 


from Osaka’s Game Machine magazine. 
Japan’s long recession was blamed for 
lower arcade earnings and lower coin- 
op game sales. The good news was that 
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attractions in England later this year. PINBALLS PRIZE REDEMPTION 
In 1984 SimEx created and 1. Williams MEDIEVAL MADNESS 1. Rainbow RAINBOW 

developed Tour of the Universe® at the 2. Bally ATTACK FROM MARS 2. ICE CYCLONE 

CN Tower in Toronto and since then, 3. Bally THE ADDAMS FAMILY 3. 5 Star SURFIN' SAFARI 

its innovative attractions have been 4. Bally THEATRE OF MAGIC 4. Benchmark BIG HAUL 

installed at thirty locations worldwide, 5. Bally SCARED STIFF 5. Bromely COLORAMA 

including at the: American Wilderness 6. Sega X-FILES 6. ICEICE BALL 

7. Sega INDEPENDENCE DAY 7. Seidel SMOKIN' TOKEN 

eee 8. Sega STAR WARS - TRILOGY 8. Bromley WHEEL 'M IN 

LOWE R EA R N | N G S 9. Williams STAR TREK TNG 9. Island SPIDER STOMPIN' 

— 10. Williams ARABIAN NIGHTS 10. ICE HOOP SHOOT 
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PINBALLS 


factories. According to Reuters, MSNBC some decline was paradoxically due to 1. Williams MEDIEVAL MADNESS 
and several others, Sega announced on strong sales for Tekken 3 and Final 2. Williams CIROQUS VOLTAIRE 
March 13 it would take a loss of 47 Furlong, which prompted Namco to 3. Williams NO GOOD GOFERS 
billion yen in its games division forthe delay intro’s of new products until this 4. Williams ARABIAN NIGHTS 
year. Various news sources also quoted spring. 5S. Williams NBA FASTBREAK 
Sega as expecting a parent net loss of Konami downgraded its net 
$302 million (US) for the fiscal year profit for the year down nearly 40% to Ee 
ending March 31 (earlier profits had 7 billion yen, though revenues \ Family <igeta 
been expected to the tune of $116.8 remained as expected (70 billion yen). a 
million). Sega’s largest shareholder, CSK, Much slower home video sales, plus 
reportedly also announced that Sega’s 50% less coin-op sales volume in Asia, 
new forecasts had prompted them to the US and Europe, plus new division & A 
revise their own figures; theynowexpect overhead in Japan, were cited. 
a group loss of $110.6 million, more Jaleco joined the trend as their PINBALLS 
than double their previous estimate. | domestic net loss grew 75% larger than 1. Williams MEDIEVAL MADNESS 
Namco Ltd forecast slightly less earlier expected, to 1.83 million yen 2. Sega BATMAN FOREVER 
gross revenues for its fiscal year, but net while their worldwide loss doubled the 3. Capcom PINBALL MAGIC 
profits were expected to drop more earlier expected figure to 1.83 billion 4. Midway NBA FASTBREAK 
substantially from the previousestimate yen. 5S. Midway ADDAMS FAMILY 
(7.6 billion yen) to 4.1 billion yen. This a| Ae 
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DEDICATED GAMES 

1 Namco MOTOCROSS GO Dx 

2. Namco FINAL FURLONG 

3 Midway OFF ROAD CHALLENGE 
4. AtariSAN FRANCISCO RUSH THE ROCK 
5. Namco RAPID RIVER 

6. Sega VIRTUA COP 2 DX 

7. Sega RALLY CHAMP 

8. Midway CRUIS'N THE WORLD 
9. Midway MORTAL KOMBAT 4 

10. Namco ALPINE RACER II 


CONVERSION GAMES 
Sega VIRTUA STRIKER 2 
Midway NFL BLITZ 

Psikyo ZERO GUNNER 
Midway NFL BLITZ 

SNK SAMURAI SHODOWN 64 
Namco POINT BLANK 

Namco TEKKEN 3 

SNK BLAZING STAR 

ICE POLICE TRAINER 

0. Capcom X-MEN VS STREET FIGHTER 
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DEDICATED GAMES 
1. Sega HOUSE OF THE DEAD 
2.  Incre. Tech TOURNAMENT 3D GOLF 
3. Atari MAXIMUM FORCE 

4. Sega GUN BLADE NY 

5S. Sega VIRTUAL ON 

6. Midway MORTAL KOMBAT 4 

7. Dynamo SOLITAIRE CHALLENGE 

8. Namco TIME CRISIS 

9. Sega STRIKER 1945 

10. Sega KING OF FIGHTERS '97 


Te E e p 
CONVERSION GAMES 
Midway NFL BLITZ 
Namco TEKKEN 3 
Incred. Tech GOLDEN TEE '97 
Atari AREA 51 
Incred. Tech GOLDEN TEE 3D GOLF 
Taito BUST-A-MOVE AGAIN 
Capcom MARVEL HEREOS VS SF 
P&P POLICE TRAINER 
Worldwide STRIKERS 1945 PART 2 


So Se ee 
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DEDICATED GAMES 
1. AtariSAN FRANCISCO RUSH THE ROCK 
2. Midway OFF ROAD CHALLENGE 

3. Namco MOTOCROSS GO 

4. Sega DAYTONA 

5S. Atari SAN FRANCISCO RUSH 

6 

7 

8 

g, 
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Namco TOKYO WARS 50" 
Midway CRUIS'N WORLD 
Sega SEGA RALLY 
Sega RAPID RIVER 

0. Sega SCUD TWIN 


W 


0. Namco POINT BLANK 
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CONVERSION GAMES 
1. Namco TEKKEN 3 

2. Midway NFL BLITZ 

3. Capcom MARVEL VS CAPCOM 

4. Namco TIME CRISIS 

5S. Capcom SF VS X-MEN 

6. Incrd. GOLDEN TEE GOLF '97 

7. Neo Geo REAL BOUT FATAL FURY 2 
8. Capcom SF VS MARVEL 

9. Acclaim JUDGE DREDD - THE GUN 

10. Neo Geo LAST BLADE 


© . 


J oics TED GAMES 
Konami GET BASS 
Sega HARLEY DAVIDSON & LA RIDERS 
Sega METAL SLUG 2 
Taito GO BY TRAIN 

Sega HOUSE OF THE DEAD 
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SEGA TO RETURN TO AMOA ... 


ONE year after prominently being 
absent from AMOA Expo, Sega will 
return to this fall’s show in Nashville, 
Tenn., it was announced by AMOA 
president Don Hesch. Sega is expected 
to debutits “Naomi” universal vidgame 
platform at the show. This new product 
is aimed right at the street op market 
and offers hi-tech (possibly 
CD-ROM games) at lower 
prices than Sega’s typical 
deluxe simulators. 
Meantime, AMOA veep Bill 
Beckham conducted an 9 
informal fax survey of AMOA 
members and learned that, 
of those who responded (a 
healthy 25% or so) a vast 


CLAMPDOWN ON 


FEARS by Hong Kong operators that 
the clampdown on mainland China 
operators of redemption games in the 
past couple of years might be 
introduced in Hong Kong too with the 


METAL SLUG 2... 


SNK’s Metal Slug 2 is reporting strong 
performances in the Middle East, even 
surpassing Tekken 3, which is 
delighting the company. The Neo-Geo 


CONVERSION GAMES 

Sega VIRTUA STRIKER 2 
Capcom MARVEL VS CAPCOM 
SNK METAL SLUG 2 

Namco TEKKEN 3 

Namco NJ PROWRESTLING 
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INDONESIA ... 


AN interesting side issue of the 
financial crash in Indonesia is that it 
means more people are staying athome 


_ and therefore, according to one leisure 


operator, using FEC facilities more 


majority favours some kind of show 
merger, with respondents split on 
whether to merge with ASI, IAAPA, 
Fun Expo or NAMA (our two cents: 
merge with the Nightclub & Bar Show!). 
A landslide number of responding 
AMOA members (over 60%) also want 
to keep the show in a fall slot, preferably 
in Las Vegas or alternating 
between Vegas and 
Chicago. 

Beckham conducted the 
survey on his own 
initiative (applause, 
applause) and paid for it 
out of his own pocket, 
purely for informational 
purposes. 


CHINA ... 


handover last year, have not been 
justified. Nevertheless, there are reports 
that sales of all types of games in the 
former colony are slow because of 


operators anxieties. 


game in the United Arab Emirates, or 
example, is taking over 200 dirhams a 


day (NZ$82). | 


often. The recently imposed exit tax 
proved too prohibitive for most people 
when it increased from 250,000 to one 
million rupiahs - or approximately 
NZ$182. 
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FULL RESPONSIBILITY ... 


RACHEL Davies, director of sales for 
Midway Games and Williams 
Electronics Games, will now have full 
responsibility for the sales department 


y which represents both companies. This 


announcement follows the tragic loss 
of sales and marketing VP Joe Dillon, 
who passed away recently following a 
lengthy battle with cancer. 
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SEGA willintroduce to the US market 
this year a universal coin-op video 
platform which uses PC-based 
technology, game software on CD- 
ROM’s and operating software from 
Microsoft. 

The same basic technology will 
be used next year in Sega’s “Katana” 
or “Naomi” home vidgame console. 

Recent reports over the 
Internet from various sources have 
stated that numerous third party 
suppliers have committed to support 
the coin-op version of this platform 
with software, including some of the 
biggest names in Japanese coin-op 
manufacturing - factories which are 
normally considered among Sega’s 
keenest rivals. 


PRINT SCOPE .. es 


INDIA may be 
the next big 
market for 
photo-printing 
machines, 
judging by 
reactions at the 
I n di a 
Amusement 
Expo in March. 
Sega showed its 
Print Club 
machine which was besieged by 
visitors throughout the show - 
surprisingly by young men rather than 
young women, which has been the 


JAPANESE 


sy SEGA - PC BASED TECHNOLOGY ... 


A reliable source’ has 
confirmed the overall trend of these 
reports including the identity of one 
“rival” Japanese factory which has 
agreed to produce software for the 
new Sega system. 

In other Sega news, the US 
trade continues to buzz with reports 
from reliable sources that even bigger 
structural changes could be coming 
from Sega Ltd., Sega of America, and 
Sega GameWorks on the highest 
corporate levels. 


Of course, any large-scale 
changes will take considerable time > 
to organise and secure agreement 


among the many entities in the 
complex picture. 


Situation 
elsewhere’ in 
Asia. Photo Me 
had its Sticker 
Player machine 
on display with 
exactly the same 
impact. Ludovic 
Antony _ told 
InterGame that 
he had made 


sales at the show > 
and the reaction appeared to be split - 
60% for Sticker Player and 40% for 
the Italian made fortune-telling 


machine he had on his booth. 


| 
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CAPCOM LOSSES ... 


video games 
manufacturer Capcom has registered 
losses of ¥22,300m (NZ$313m) for 
the financial year ending March 1998. 
The company is attributing the loss to 


four main reasons, including the 
liquidation of Capcom Mexico, 


disposing of worthless assets from > 


Capcom US and non-receipt of 
payment for existing debts. 


| 


: : soft toy, but ifit's attractive enough 
_ they will certainly think they do. 


should make a natural progression : 


an ‘effective ene 


_ There should be os or no 
Ipon goods. Aim to breakeven 


onthe merchandise and make money 


on the games. If your prize bar looks 


good then. enough customers will 


he put money in the machines for you 


oS use gifts en een rIporters, be smart 
and use the cheaper merchandise as 
loss leaders. 
82) Change sreraadige segulaily. 
: ea it fresh. 
Se Supply gifts that people will 
either really want orreallyfeelthey _ 


need. True, they may not needa 


® Licensed merchandise can } 
bea good route to follow. But make 
sure it has a strong identity along 
the lines of Sonic the Hedgehog or, 
for the younger end of the market, 
Postman Pat. Plush supplier PMS 
recently launched a licensed Sonic 
the Hedgehog soft toy, available in 
six different size. 

e Stall layout is crucial. It 
needs to be like a shop - bright, 
well-presented, with glass cabinets 
and halogen lighting. Goods should 
be clearly identified by their values. 
Cheaper items should be placed up 
front with merchandise being 
placed higher and higer as its value | 
increases. The customer's eye 


of merchandise, 


to turn a healthy profit. 

2 / @ Steer clear of branded products 
O ) that people can buy elsewhere, 
, > because they will have an idea of the 
1 prize's worth, which detracts from 


the redemption ‘mystique.’ Fun 
retailing is about perceived value. 
Players should bell they are getting 
something for nothing. 

e Remember, as a redemption 
operator you are primarily a retailer 
secondly an 


amusement machine operator. 


~ LEN \ 
Amusement Industry Consumer Survey > aoa TOP GAMES ONLY ... 


Comparison of 1994 and 1998 Households Making 
Visits to Various Amusement Attractions (in thousands) 


WOULD you like to find out the 
demographic composition of your 
target market? Do you want to know 
what to expect in terms of visits for 
the coming year? Or perhaps you 
want to know what credit cards your 
guests are likely to hold? 

A panel of United States 
households was contacted by NFO 
Research Inc. Each household was 
asked to provide information on their 
visits to amusement parks, waterparks, 
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THE reports of a depressed video games 
market which came back from the first 
Japanese show of the year, AOU in 
Tokyo in February, seem to be 
confirmed at all quarters. Although 
Namco is one of the leading producers 
of dedicated video games in the world, 
Shane Breaks from Namco Europe, is 
not confident about the state of the 
international market right now. 

“We saw a bad patch in 1982,” 
he said, “and the industry prove’ eal 
it was cyclical as we moved 
back out of it into better 
times. But the current 


but the main problem was competition 
from consumer products which were 
now becoming much better. 

“Dedicated games are still 
reasonable strong for a good driving 
game but the sales business is down to 
the top games only; the operators will 
only buy ‘gold bars’.” 

Perhaps the most telling 
comment from Mr Breaks was that if 
there were 50,000 dedicated video 
games sold in Europe last year, this 
year it would be down 
to 30,000 and some of 


the smaller products 
ser sao zoos/aquariums, go-kart tracks, decline is so profound that 


aod a: miniature golf courses, historical I cannot see any signs of business. “And 70% of 
Attractions “7 oy Bi»: attractions, natural attractions, improvement.” that business is going 
Vacation _ ii vaction campgrounds, and family He said that this to be split between 


Campgrounds ~ ja 


ourselves at Namco and 
Sega,” he added. 


meant that the currency 
crisis in the Asian region 
was a contributing factor 


entertainment centres during a 12 
month period. Households were asked 
how many times they visited each 
type of attraction, the month of their 


0 10000 20000 30000 40000 50000 60000 
# Households Visiting 


Comparison of 1994 and 1998 Average Dollars Spent: 
Entrance Fees/Ticket Prices by Amusement Attraction (per visit) 


visits, how much they spent, how far 
they travelled, and how long they 
stayed. The household was also asked 
to indicate their intention to visit 
each type of attraction for the next 12 
months. The data are weighted and 
projected to get a picture of the overall 
amusement industry through-out the 
country. Household information 


ACCLAIM PULLS OUT ... 


LEADING home video game publisher 
Acclaim Entertainment announced on 
March 6 that it is closing down its 
coin-op division. 

Despite weak sales for initial 
Acclaim Coin-Operated Entertainment 
Inc. two years ago, the move is 
somewhat surprising as Acclaim has 
continued to devote resources to 


to another manufacturer for coin-op 
as well as converted to a home video 
game for PCs. 

Meanwhile, Leon Deith, who 
ran the European arm of Acclaim, has 
created a new company, Opus 
Entertainment, to progress the PC 
concept. The project will keep the name 
ArcadePC and the prospective launch 


—-~>ZO-4?P 257m 


includes geographic region, income 


col a and education level, race and thnicity, develop such original games as date is early May. Based on the Intel 


Armageddon and its own version of OAA initiative, the new system will 


Pima credit card ownership, the age of the the Arcade PC platform, using specs utilise the Quantum 3D Quicksilver 
ad | B.. female (or the male) head of the from the Intel-backed Open Arcade system. The configuration includes 
Ra apenas : Architecture Forum. Thecompanyalso Quantum 3Ds advanced Obsidian 3D 


i household, family status, and the 


(  —— 


0 10 20 30 40 50 60 70 80 
$ Spent per Household Visit 


market size. 

The following graphs illustrate 
some of the findings from the survey. 
The Consumer Survey provides the 
most comprehensive source of 
information on the amusement 
industry available (the survey can be 
purchased from the IAAPA). 


had a significant presence with that 
equipment at January’s ATEI show in 
London just six weeks before the 
announcement. 

The company’s official reason 
for the move was: “We want to 
concentrate on our core business,” but 
insiders said Acclaim simply couldn’t 
afford to invest in this market any 
more. 

Armageddon may be licensed 


graphics card and Game Control 
Interface (GCI), which is used to 
manage coin drops and arcade-style 
controls. 

Mr Deith said that the time had 
come for a flexible system. “Cartridge. 
technology has its limitations and will 
only work in the environment for 
which its mother board is designed,” 
he said. Opus is based in Croydon, UK. 
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Doron’s Transport 6 simulator took 
place at First Leisure’s Superbowl 
entertainment complex in Feltham, 
Middlesex, UK, recently. 

With a ride cycle of 
approximately four to five minutes, 
the Transport 6 is currently showing 
eight of the 42 programme software 
library, including Volcano Mine Ride, 
Astro Canyon Coaster and Virtual 
Time Machine. 


- NAMCO ... 


NAMCO is believed to be preparing a 
statement regarding the retirement 
of international sales director Shane 


= | 


WMS Industries’ proposed spin-off 
of its interest in Midway Games has 
been confirmed for 31 March. 
Midway shares will be distributed to 
WMS stock-holders on 6 April. 

The transferal of 1.2 shares of 
Midway common stock for each share 
of WMS stock will be tax free. Though 
the Internal Revenue Service’s assent 
was largely a formality, the 
repercussions of the deal may be far- 
reaching. 

On completion of the spin- 
off, Neil Nicastro will resign as 
president, chief executive officer and 
chief operating officer of WMS to 
devote himself fulltime to Midway as 


TRANSPORT 6 DEBUTS ... 


Tony Rose, Managing Director 
of Smiling Lion, Doron’s European 
distributor told InterGame: “We are 
delighted with the installation.” 

“The Transport 6 is a showcase 
piece of equipment and First Leisure 
has complemented this with its own 
design and presentation.” 

“The end result is really quite 
spectacular.” 

The 6ft. 6ins. by 15ft. ride has 
six individual bucket seats, a roll rate 
of 28 degrees per second and a pitch 
rate of 23 degrees per second. 

It is a centrepiece attraction at 
the site, which also includes bumper 
cars, group race tracks, redemption 
games, arcade equipment and 
restaurant area, as well as bowling 
and cinema facilities. 


Breaks. It was unclear whether Breaks 
would retire completely or move toa 
consultancy position within Atari. 


MIDWAY GOES IT ALONG ... 


chairman of the board, president, CEO 
and COO. Lou Nicastro will serve 
WMS, of which he is currently 
chairman of the board, as president, 
CEO and COO. 

Insiders claim that on previous 
occasions when Lou Nicastro has 
assumed control of WMS, it has led to 
a slimming down of assets, or sale of 
stock, aimed at recouping revenue. It 
is believed Nicastro senior may 
eventually seek to streamline the slots 


and pinball divisions of WMS in a- 


similar fashion to the way he offloaded 
WMS’ operating division, WHG of 
Puerto Rico, in January. 


is 


Yesterday ... 

The National Association of 
Amusement Parks, now the 
International Association of 
Parks & 
Attractions, was established in 


Amusement 


1918. In its second annual 
convention, three manufacturers 
displayed samples of new amusement 
devices on the convention floor. 
The new association and trade 
show met with such universal 
enthusiasm and grew so rapidly that 
it was necessary to move to large 
hotels to accommodate attendees and 
exhibitors. In those early years, the 
association held subsequent meetings 
in the Congress Hotel, Hotel 
Sherman, Drake Hotel, Hotel Stevens, 
and Palmer House, all in Chicago 
Illinois; the Pennsylvania Hotel in 
New York City; and the York and 
Royal York hotels in Toronto, Canada. 


Today ... 
IAAPA has since become the 
largest amusement and family 


Buyer Profile _ 


AMUSEMENT PARKS 


SHOPPING CEN fo 


NATIONAL & STATE PARKS 2% 


SHOW ATTENDANCE 


THOUSANDS 


IN 


Miami New Orleans New Orleans Orlando 
‘04 ‘05 06 ‘97 3 


enteratinment tradeshow in the 
world and continues to set 
industry standards. 

IAAPA '97 boasted 1,200 
exhibitors offering thousands of 
products and services to more than 
30,000 qualified buyers from around 
the globe. Join IAAPA in celebrating 
80 years of fun and success in the 
heart of the south-west. 

Buyers representing more than 
80 countries will meet at the Dallas 
Convention Centre for one fast-paced, 
futuristic week of sampling and 
experiencing the latest in amusement 
technology, information and services. 
Serious suppliers won't miss IAAPA 
28. 

Four days and nearly 30 hours 
of exhibit time guarantee optimum 
exposure to a world market. 


Tommorovw ... 

Atlanta, Georgia, USA provides 
the perfect backdrop for next year's 
IAAPA convention, November 17-20, 
1999 in The Georgia World Congress 


Centre. 


the 


WELCOME to wired-in 
generation. The Internet age. More 
rumours (and more real facts) are flying 
around the world faster than ever. It’s 
not just Matt Druge slinging dirt on 
Monicagate; it’s also coin-op business 
people shooting messages, questions, 
rumours, gossip, leaks, etc., to each 
other on a 24-hour, global basis. Maybe 
it’s a good thing, mostly. But on the 
other hand, trying to read every tea 
leaf and interpret the significance of 
every breeze of fresh rumour, can also 
drive you crazy. 

Sometimes it helps to remind 
yourself of the obvious ... to reorient 
yourself to the “big picture” of the 
industry. So, putting aside for the 
moment all the mounds of daily data 
about huge sales and profits for 
company X, chapter 11 for company 
Y, new technology for A, spin-offs for 
B, and so on, this month’s column will 
step back for a broader view of the 
coin-op landscape. 

Underneath the constantly 
shifting sands of this industry’s surface, 
there is at least one large rock of 
certainty. That rock is the fact that the 
industry is restructuring worldwide. 
Gradually but inexorably, the stakes 
are rising to where you almost have to 
be a multi-million/billion dollar chain 
or corporate “empire” even to think 
about competing. This has already 
happened with just about every retail 
market in the USA: books, grocery 
stores, restaurants, pharmacies, movie 
theatres, office supplies, etc. etc. etc. 
So, it’s no wonder that once video 
games and coin-op amusements 


became a multi-billion 
business with constant, 
active tie-ins to other 
lucrative markets (comic 
books, home video, TV 
shows, movies), the same 
syndrome was bound to 


% occur. 


in this: sert- of 
™ environment, Sega’s or 
~ Namco’s current financial 
troubles in one division 
or another are not all that significant, 
at least in one sense. Remember, they’re 
big enough ... with deep enough 
resources (their own or somebody 
else’s) ... to weather years of lower 
earnings, restructured or not, still keep 
going right on building new games 
and new kinds of locations worldwide. 

That’s on the very top end. 
What about the grass roots? 
Independent operations in the USA 
are a very mixed picture today. 
Basically, the very large operators with 
diverse equipment mixes 
(amusements, vending and/or poker) 
are earnings as much or more than 
ever. Smaller operators ... operators 
with narrower machine mixes ... and 
those who service small towns, rural 
areas, or less-robust markets ... are 
having a pretty hard time. 

Many big and small operators’ 
general feeling is: “This isn’t fun 
anymore.” They resent high 
equipment prices, perhaps with 
justification in many cases. Too many 
operators also drag their heels on risk 
and innovation, which is not always 
so justified. Amusements ain’t vending 
and can’t be run that way. Not 
successfully, not in the long run. 

On every level, the inherent 
instability of the entertainment 
business is heightened by those who 
try to hang onto yesterday longer than 
they should. Ostrich-ism leads to 
greater vulnerability and more 
“earthquakes” in the market ... events 
which come as a shock only to those 
who have not been paying attention. 
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CONSUMER game _ publisher 
Acclaim has announced its 
withdrawal from the coin-op arena. 

The decision, made by the 
American management team, heralds 
the closure of its coin-op 
development division in Mountain 
View, California. 

The company moved into the 
arcade sector two years ago but 
struggled to establish itself, with only 
four releases reaching the market. 
Ironically, its latest game, 
Armageddon, had bee touted as being 
Acclaim's best offering yet. 

In recent months, the 
company became more concerned 
with its development of the ArcadePC 
initiative and this will be preserved 
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MALAYSIA ... 


| MALAYSIA and Singapore are 


suffering in coin machine terms from 
the economic crisis which is hitting 
thewhole of the Asian region at the 
moment, according to InterGame 
contacts there. In Singapore, 
relatively immune from the worst of 
the problems, the Singapore Dollar 
has depreciated by 12 percent against 
western currencies on average. This 
has resulted in many of the coin 
machine players “pulling in their 
belts” and simply not spending 
money, we understand. At the same 


through the formation of a new 
company, Opus, which will be 
exclusively dedicated to this sector. 
Opus, headed by former Acclaim coin- 
op sales director Leon Deith, will take 
on Bob Dekett, formerly with 
Quantum 3D, as development 
director. 

The company will receive 
backing from Quantum o the 
understanding that all games 
developed at Opus (through the likes 
of Gremlin, Psygnosis and also 
Acclaim) will be based on Quantum's 
Voodoo hardware platform. Deith 
described the deal as a “golden 
opportunity” to progress with the 
initiative. 


time the operators cannot afford to 
reinvest because the prices of new 
games imported from the west or 
from Japan have risen in price very 
steeply. 

In Malaysia the problem is 
much worse with the currency 
devalued by 45 percent, causing the 
same effects expect much more. 
pronounced. To give a little relief in» 
the austere times, the government 
has extended the opening hours of | 
night clubs in the country beyond 
the previous midnight. | 


49 


» TWIN TAIL ON 


>» ADVANCED RACING CRAFT (ARC) CONFIGURATION nig > SN 
> APPROVED FOR ALL PILOTS a Ayelet ' ee a 


FUTURE 


RACING 


This product is marketed in NZ under an exclusive 
_ distribution licence held by Coin Cascade Ltd. | 
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At Get Connected TODAY! _ 
* ||| Be part of the hottest trend on the streets today! | 
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Swampy Louisiana Marshes 
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Connects with an existing | 
Automatic monthly tournaments! 


Unmatched replay value! 


Outstanding income! 
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3D Head-to-Head Fighting Game 
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APRIL 14, 1998 - Midway Games Inc., 
has named Rachel Davies Vice President 
of Sales. The announcement was made 
as part of the official spin-off of Midway 
Games from WMS Industries Inc. Davies 
had previously served as Director of 
Sales for Midway Games and WMS 
Industries. 

Davies will now lead all domestic 
and international sales efforts for 
Midway Games. Her department will 
also represent the Williams and Bally 
pinball brands under a contract 
agreement with WMS Industries. 


- MIDWAY'S NEW VP OF SALES ... 


Midway Games Inc was officially spun- 
off from WMS Industries on March 31, 
1998. The two companies now act 
independently of each other. 
Midway Games is a leading 
manufacturer of coin-op games. 
Current popular titles include 
Hyperdrive, NFL Blitz, Cruis'n World, 
Off Road Challenge, Mortal Kombat 4 
and Touchmaser. WMS Industries 
manufacres coin-operated pinball 
games under the Williams and Bally 
brands. Current popular titles include 
No Good Gophers! and Cirqus Voltaire. 
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SIMEX VIRTUAL VOYAGES ... 


SIMEX Virtual Voyages™, the newest 
attraction at The National Museum of 
Science & Technology, opened in 
Ottawa on December 13, 1997. 

“It's an honour for SimEx to be 
the first company to create a simulator 
attraction for this prestigious museum. 
We feel fortunate to be able to provide 
an educational and entertaining 
experience for Canadian visitors and 
tourists from around the world,” says 
Geoff Cannon, Director of Marketing 
for SimEx. 

“Passengers” receive a mission 
briefing in the pre-show theatre. Then 
they enter the main theatre where they 
will board one of two Cyclone 6 six- 
seat, 6 DOF, electric simulators to 
experience the ride film, MARS. The 
70mm, 15 perf film was produced 
entirely by Los Angeles - based SimEx 
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FUN EXPO '98 ... 


FUN Expo is the leading source for new 
products, new ideas and new 
information for professionals in the 
entertainment centre industry. This 
year's event will showcase a full 
spectrum of exhibits ranging from the 
latest in: video and redemption games; 
virtual reality technology; simulators; 
interactive soft play and sports games; 


Digital Studios using state-of-the art 
Silicon Graphics computers. The 
specatular images projected onto a 30ft 
by 14ft screen together with 8,000 watts 
of six-channel “DTS” surround souch 
create a totally immersive experience 
for the visitors who take off for Mars to 
help save an outpost colony whose 


generator has been destroyed by meteor © 


storms. Unless the revolutionary 
Prometheus Generator can be brought 
on line immediately, the colony will 
be lost. 


kiddie and major rides; outdoor 
inflatables; batting cages; bumper 
boats; laser tag; miniature golf 
equipment and supplies; costume 
characters; as well as back of the house 
items such as: food and beverage 
equipment and supplies; ticketing and 
inventory control systems; lighting, 
landscaping and party supplies. 
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CASH PAYOUT PARTNERS ... 


CASH payouts have come to 
touchscreen games through a new 
partnership between TAB of Austria and 
Barcrest of the UK. 

The two 
companies have co- 
operated to produce Fun 
Touch, a new amusement 
and skill game which 
combines personal 
computer, touchscreen, 
MPUS and hopper payout 


technologies all housed in a specially 
developed new cabinet. 

It is available in payout, points 
and non-payout versions 
to suit different markets 
and will carry AWP, 
strategy, quiz and card 
games. It has been intially 
developed for the. 
German market but has 
many applications 


elsewhere. | 


IRS OKAYS MIDWAY SPIN-OFF ... 


WMS Industries Inc. announced on 
March 11 that it has received a ruling 
from the US Internal Revenue Service 
that allows WMS to proceed with the 
previously announced spin-off of its 
approximately 86.7% interest in 
Midway Games, Inc. The WMS board 
has established March 31, 1998 as the 
record date for the spin-off and April 6 
1998 as the distribution date upon 
which Midway shares will be distributed 
to WMS stock holders in the form of a 
dividend distribution (they'll get about 
1.2 shares of Midway common stock for 
each share of WMS common stock 
owned as of the record date). The IRS 
ruling means the move will be tax-free 
to WMS and its stockholders for federal 


BAN our machines, but pay us 
NZ$14,500 in lost business per machine 
... that was the message that AMOA 
spokesman delivered to Congress in 
late February. 

The cigarette vending story is 
that sales of new venders are just about 
over with, and - no surpise - cig sales 
through vending machines have 
plummeted rapidly in recent years. “It's 
history,” one major operator said flatly. 
Good news is, AMOA's settlement 
package seems to be on track in 
Washington, D.C. 


income tax purposes, except for any 
cash stockholders get as payment for 
fractional shares. Upon completion of 
the spin-off Neil Necastro will resign as 
president, CEO and COO of WMS to 
devote his full time Midway, where 
he'll have those titles plus serve as 
chairman of the board. Current WMS 
chairman Lou Nicastro will take over 
the WMS presidency, CEO and COO 
roles ... positions he's held before, of 
course! In other Midway business news, 
they've purchased distribution rights 
for their own PC-based games from GT 
Interactive, which had represented 
Midway to the computer world since 


1995. 


CIGARETTE VENDING ... 


